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FINANCIAL HIGHLIGHTS 

Net sales . 

Net income . 

Stockholders' equity . 

Earnings per share: 

Before 1968 federal income tax surcharge 
After federal income tax surcharge . . 

Dividends per share .. 

Average shares outstanding during year . 
Number of stockholders at year end . . . 


1968 

$185,833,000 

16,414,000 

78,480,000 

$1.68 

1.56 

.86 

10,515,339 

13,544 



% 

Increase 


12.1 

11.0 

10.4 

18.3 
9.9 

10.3 


TO OUR SHAREHOLDERS: 

Sales and earnings of Chesebrough-Pond's Inc. were 
at record levels in 1968, making this the 13th con¬ 
secutive year in which the company has attained new 
highs in both areas. 

For the 12 months ended December 31,1968 sales 
amounted to $185,833,000, an increase of 12.1 per 
cent over the 1967 volume of $165,725,000. 

Earnings totaled $16,414,000, or $1.56 per common 
share, an advance of 11 per cent over the $14,783,000, 
or $1.42 per common share, attained a year ago. 

The gain in earnings was achieved despite the tax 
surcharge which reduced net income by 12 cents per 
share. If it were not for this surcharge, earnings 
would have been $1.68, or 18.3 per cent higher than 
the previous year. 

With operations proceeding well during the year, 
the Board of Directors in November voted to increase 
the quarterly cash dividend to 23 cents per common 
share from 21 cents. This marked the 9th consecutive 
year of dividend increases and the 86th year in which 
the company has paid uninterrupted cash dividends. 

In the United States in 1968, all of the company's 
product areas — cosmetics, proprietaries and special¬ 


ties, toiletries, fragrances, and hospital products — 
contributed to the record profits. 

The International Division, whose operations cover 
virtually the entire free world, set new highs in both 
sales and earnings. The most significant gains were 
recorded in Germany, Canada, Puerto Rico, Mexico, 
Argentina, South Africa, India, and Japan. 

One of the fundamental reasons behind the com¬ 
pany's success abroad has been our ability to trans¬ 
late marketing techniques which have proved effec¬ 
tive in the highly competitive United States market 
into strong sales programs in many countries. With 
our traditional products enjoying increasing popu¬ 
larity and new products being added steadily, inter¬ 
national sales have more than tripled in the past 
decade. As standards of living continue to improve 
in most parts of the world—and as people are more 
able to satisfy their needs—we expect this growth to 
accelerate. 

With this in mind, we took a significant step in 
1968 to strengthen our operations in the French mar¬ 
ket. We acquired controlling interests in two pri¬ 
vately-held companies —Societe Francaise de Distri¬ 
bution, S.A. (SFD), and Consortium Mediterraneen 
de Parfumerie S.A. (CMP). These companies are both 
well known to us. 
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SFD has been a leading distributor of several of 
our products in France for many years; and CMP, a 
Monaco-based company, has manufactured for us 
since 1951. CMP will assume further manufacturing 
responsibilities for our products; and SFD will be 
responsible for marketing all Chesebrough-Pond's 
products sold in France. 

These controlling interests, costing $7,500,000, 
were financed by the successful sale of $12,000,000 
in subordinated convertible debentures by Chese¬ 
brough-Pond's International Capital Corporation, a 
wholly-owned subsidiary. The balance of the funds 
realized through the issue will be used to support 
future international expansion. 

The company's most important recent capital ex¬ 
pansion program was the construction of a new 
300,000-square-foot manufacturing plant in Jefferson 
City, Missouri, completed in mid-1967. The substan¬ 
tial cost reductions which were anticipated for it are 
being realized. 

Our production capabilities will be further im¬ 
proved in 1969 through the construction of new 
plants in Watertown, New York and Oberndorf-Am- 
Neckar, West Germany and the expansion of exist¬ 
ing facilities in Canada and Japan. We are also mov¬ 
ing ahead with plans for a new research and computer 
center which will be erected in the New York Metro¬ 
politan Area. 

A number of major executive reassignments oc¬ 
curred during 1968. At the annual meeting in May, 
Jerome A. Straka, who had so ably guided the com¬ 
pany since it took its present form in 1955, announced 
his retirement as president and chief executive offi¬ 
cer. The board of directors elected me to succeed 
him in both capacities, named Mr. Straka to the new 
post of chairman of the board and William C. Watson, 
executive vice president. 

People are the key to the success of any enterprise. 
At Chesebrough-Pond's, we are particularly fortunate 
in having thousands of capable, loyal and productive 
employees around the globe, and continuing support 
from our shareholders. 



Looking to the future, we see new operating rec¬ 
ords being achieved in 1969, and we expect all prod¬ 
uct areas to contribute to the advance. Demand for 
our products continues to grow worldwide. The com¬ 
pany's marketing position has never been stronger. 
We remain acquisition minded, looking primarily to¬ 
ward companies whose products are directly related 
to—or compatible with—our existing lines, as well as 
those in unrelated businesses which utilize our exist¬ 
ing channels of distribution. 

We are confident that we have the resources, the 
vitality, and the will to provide new excitement and 
growth for Chesebrough-Pond's in the years ahead. 

Ralph E. Ward, President 


March 1969 
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DOMESTIC MARKETING 


The United States continues to be Chesebrough-Pond's largest and 
most profitable market. 

Domestic sales improved by 5.5 per cent to a record $106,733,000. 
Earnings increased to a new high of $10,007,000, a 5.6 per cent in¬ 
crease. All consumer product lines contributed to the progress. 

Within the past decade, Chesebrough-Pond's domestic sales vol¬ 
ume has tripled. This growth is a result of the company's continuing 
program of improving all aspects of the marketing operation. The 
year just passed was highlighted by a number of highly successful 
promotions, the introduction of several new advertising campaigns 
based on new market research, improved packaging and more effi¬ 
cient product distribution. 

Groom & Clean Hair Groom — Introduced nationally in 1965, Groom 
& Clean enjoys certain distinct competitive characteristics. It is not 
greasy and it does not contain alcohol. Rather, it is water active, hence 
our use of the familiar mermaid advertising theme. It cleans hair as 
well as holds hair in place. A new television advertising campaign 
which dramatically demonstrated this ability carried the story to the 
consumer. The product is now the third largest selling men's hair 
dressing product in the United States—just ahead of another Chese¬ 
brough-Pond's product, Vaseline Hair Tonic. 

Pertussin — This line of cough and cold remedies is an established 
and familiar tenant of American medicine cabinets — possibly too 
familiar, because sales had tended to level off by 1967. In-depth con¬ 
sumer studies revealed that in practice there are actually two markets 
for cough remedies and that each is responsive to a different product 
profile. Adults seek effectiveness; for children, mothers look for a 
"good tasting" product with flavor appeal. In 1968 Chesebrough- 
Pond's introduced a new Wild Berry Cough Formula intended pri¬ 
marily for this second market. Additionally, we re-packaged the pop¬ 
ular Pertussin 8-Hour Cough Formula to stress its medicinal efficacy. 
New TV commercials emphasized the distinctive advantages of both 
products. 

Sales of the entire Pertussin line rose sharply during the year, 
partly in response to the 1968 flu epidemic. Thanks to our prepared¬ 
ness in packaging and promotional activity, we increased our share 
of a larger market. 

Pond's Creams — The traditional market orientation of Pond's Creams 
has been toward cleansing and dry-skin problems, for which they are 
demonstrably effective. New styles, however, create new market op¬ 
portunities. Nearly 80 per cent of young American women now use 


Powerful and highly successful 
television commercials present 
Chesebrough-Pond's products on 
40 different television shows 
appearing on the 3 leading net¬ 
works and reaching 8 out of 10 TV 
homes throughout the country. 
Commercials shown are (top 
to bottom): 

1. Vaseline Petroleum Jelly 

2. Q-Tips Cotton Swabs 

3. Pertussin Wild Berry Cough Syrup 

4. Groom & Clean Hair Groom 

5. Cutex Frosted Ices 
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(Above) A successful series of Pond's color 
television commercials uses the "Here's 
Pond's In Your Eye" theme. 

(Left) Attractive, easy-to-hold plastic packages 
of Pond's Dreamflower Talc have been 
introduced, replacing the metal container. 

(Right) "Hair shows up clear and clean" is 
the message this Vaseline Hair Tonic print 
advertisement delivers. 
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eye make-up. In 1968, Pond's intensified the "Here's Pond's in your 
eye" campaign for Pond's Cold Cream, highlighted by television com¬ 
mercials and aimed specifically at eye make-up removal. At the same 
time, a national radio advertising campaign on the Arthur Godfrey 
Show, continued to stress the usefulness of Pond's Dry Skin Cream in 
helping solve dry-skin problems. 

The result of these campaigns has been a further increase in sales 
for Pond's Creams. 

Vaseline Petroleum Jelly — Another well established product, Vase¬ 
line Petroleum Jelly, has continued to grow over the years, largely 
through the ingenuity with which new uses have been developed 
for it — uses ranging from a facial moisturizer to a pewter polish to 
a laundry aid. 

Late in 1967 the company introduced a new package—the "Nursery 
Jar"—attractively styled and made of break-resistant plastic. Concur¬ 
rent with its introduction, advertising stressed the product's utility in 
total skin care. In its first year of national distribution the "Nursery 
Jar" proved to be an immediate success. 

Q-Tips Cotton Swabs — Another packaging innovation helped bring 
sales of this popular product to a new high level in 1968. The "Family 
Chest" holds 384 flexible cotton swabs, and is the largest Q-Tips 
package ever offered. Its introduction, in the fourth quarter of the 
year, was supported by a strong promotional campaign. 

In the cosmetic area, the Cutex and Angel Face lines both made 
good progress during 1968. Among the major Cutex developments 
was the establishment of Frosted Ices nail polish —the first non¬ 
settling pearl polish with improved sheen and brilliance. 

Both Cutex and Angel Face conducted highly successful promo¬ 
tions built around the popularity of gold shades in make-up. Cutex's 
"Gilty Look" spotlighted four lipsticks and four nail polishes with a 
gold base; while Angel Face's "Gold Lightly" Fall promotion featured 
liquid make-up. 

The biggest sales gains in the Angel Face line were registered by 
the medicated make-ups which benefited from an intensified print 
advertising program, as well as improvements in distribution. 

The Prince Matchabelli Division achieved record sales and profits 
for the ninth consecutive year, with Wind Song and Golden Autumn 
fragrances, and Aziza eye make-up leading the advance. For the first 
time television advertising for the fragrances appeared in color dur¬ 
ing the Christmas gift-giving period. 

The Hospital Products Division, Chesebrough-Pond's newest sphere 
of operations, continued to make progress. Sales of thermometers 
rose strongly, and the company now ranks as the leading supplier of 
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thermometers to U.S. General Hospitals. Sales of surgical dressings 
and patient care items to hospitals also were at record levels. Gov¬ 
ernment business, however, declined because of a general cutback 
in procurement. 

In June the Division broadened its product line through the in¬ 
troduction of Aleave Medicated Wipes and Medicated Spray, two 
new obstetrical products from the company's research and develop¬ 
ment laboratories. Both are now in use in hospitals. The company 
continues to increase its ability to meet the surging demand for more 
and better health care which is being accelerated by the Medicare 
and Medicaid programs. 


INTERNATIONAL MARKETING 

Chesebrough-Pond's has been an international company since the 
1870's, when the company's products first were made available on 
the European market. 

Each year since then the company has sought to broaden the ex¬ 
tent of its international marketing and manufacturing, intensifying 
the sales effort for established products in existing markets, taking 
these products into additional promising markets and offering new 
lines to consumers the world over. In 1968, this important phase of 
the company's activities continued to grow in terms of both sales 
and earnings. 

Volume from operations in some 140 countries and territories out¬ 
side of the United States was up 22.6 per cent to $79,100,000, rep¬ 
resenting 42.6 per cent of worldwide sales. Income increased by 20.6 
per cent to $6,407,000, or 39.0 per cent of the worldwide figure. 

Virtually all of the company's products and markets contributed 
to the gains of the past year. Highlights included: 

• Two new Cutex polishes were successfully introduced throughout 
Europe. They were Super Pearl, a variation of the U.S. Frosted Ices 
which was sold in the United Kingdom under the brand name 
Opaline; and Tropicalia, which featured warm Latin shades. Cutex 
nail polish remover gained in popularity in all markets. 

• Q-Tips Cotton Swabs were introduced into South Africa, bringing 
to 20 the number of countries where the product is available. 
Sales records were achieved in all markets. Volume in Norway 
was up almost five times, while sales in Venezuela were two-and- 
a-half times greater than in 1967. An extensive sampling program 
was conducted in England, Denmark and Switzerland, in which 
Q-Tips Cotton Swabs and Vaseline Petroleum Jelly were linked 
as two important products for infant care. 
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(Top left) Full-page magazine advertisement intro¬ 
duces Aziza's new three-pan eye shadow make-up kit. 

(Left) Prince Matchabelli uses new color 
television commercials for Wind Song Perfume. 

(Above) A new television campaign is making 
Prince Matchabelli's Golden Autumn a fragrance 
to be enjoyed the year around. 

(Bottom) Faichney thermometers are gaining wide 
usage in hospitals in a "one patient only" color- 
keyed bedside thermometer kit. 
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(Top left) Pearl Plus, an extra frosted formula, 
is a new addition to the Peggy Sage line in France. 

(Top right) French stores highlight Cutex's 
superior selection of colors with bright, 
attention-getting displays. 

(Right) Family-wide use of Odorono is the 
keynote on this German self-service display 
featuring two different fragrances. 

(Bottom right) Convenient, unbreakable tubes of 
Vaseline Petroleum Jelly have been introduced in Canada. 

(Bottom) Successful Canadian promotion teams 
Cutex and Angel Face for the first time with 
a "Gold Lightly" theme. 
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• Vaseline Petroleum Jelly sales continued to increase overseas. 
The new "Nursery Jar" made its debut on dealer shelves in South 
Africa. 

• Fresh-Start by Pond's was offered for the first time in Argentina, 
while Fresh-Start Talc went on the market in West Germany. 

• Prince Matchabelli sales in Canada continued to improve, and its 
line of fragrances was introduced in Caribbean markets. 

• Odorono deodorants showed good progress in South America, 
France and Germany. Lavender Odorono was introduced into 
Argentina, Chile, Uruguay and Brazil and an aerosol package was 
offered in Venezuela. 

Our total position in the French market is particularly significant 
today. While Chesebrough-Pond's already sells more than half of all 
the nail polish sold in France, our new acquisitions in that region 
further improve our capacities to seek larger shares-of-market in 
other product areas. For example, Consortium Mediterraneen de 
Parfumerie S.A. — one of our new subsidiaries —produces its own 
prestigious line of Louis Philippe cosmetics, and we are currently 
exploring the international marketing potentialities of this line. 


MANUFACTURING 

When Chesebrough-Pond's was formed in 1955 through the merger 
of the Pond's Extract Company into the Chesebrough Manufacturing 
Company, the combined annual sales volume of the two companies 
was less than $50 million. Today, sales are approaching $200 million. 
This increase in volume has necessitated a constant modernization 
and expansion of the company's manufacturing capabilities. 

Currently, Chesebrough-Pond's operates a network of 8 produc¬ 
tion plants in the United States and 18 others in countries around the 
world. Another 44 plants in 39 countries are operated by selected 
agents to produce products bearing the well known Chesebrough- 
Pond's brand names. 

The past year was the first of full operation for the Jefferson City, 
Missouri plant, which is second in size only to the company's main 
production installation at Clinton, Connecticut. Sizable manufac¬ 
turing and distribution savings were realized during the year as the 
result of the utilization of the plant's ultra-modern facilities. 

Overseas, the new production installations in Argentina, Mexico, 
Brazil, India and Spain are all operating smoothly. The new plant 
which was completed in Tokyo, Japan in the first quarter of 1968, 
enabled the company to achieve sales volume in the market in 1968 
which had been projected for 1971. Plans for expansion of the plant 
are already underway. 

The company's modernization and expansion program is geared 
to accommodate, and wherever possible anticipate, market demand. 
In the United States one important new plant is scheduled for 1969. 
This will be a 45,000-square-foot facility at Watertown, New York, 
which will replace a smaller plant there and will be concerned exclu¬ 
sively with meeting the increasingly heavy demand for the company's 
thermometers. 
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Several additional expansions involving Chesebrough-Pond's 
plants and those of manufacturing agents around the world are blue¬ 
printed for 1969. New facilities are planned for Oberndorf-Am- 
Neckar, West Germany, where production demands in 1968 neces¬ 
sitated the short-term leasing of additional factory space. A 26,000- 
square-foot expansion of the Markham, Canada plant will be com¬ 
pleted during the year. In addition, Chesebrough-Pond's agent in 
Bangkok, Thailand is expanding its manufacturing plant in order to 
meet the growing demand for the company's products. 


RESEARCH AND DEVELOPMENT 

The true value of a comprehensive research and development pro¬ 
gram-conducted by a company dealing primarily in consumer prod¬ 
ucts—is as likely to be demonstrated through the consistent improve¬ 
ment of existing products, as by the introduction of new products. 

At Chesebrough-Pond's research and development facilities, 
we pay equal attention to quality control of existing products, and 
to new product development. Samples of goods manufactured 
throughout the company's worldwide production network are regu¬ 
larly sent to the Clinton, Connecticut research laboratories for analy¬ 
sis. Here, formula modifications and improved manufacturing tech¬ 
niques which will enhance the performance of each of the company's 
products are constantly sought, as well as new uses for present 
products. 

Our basic research, at the same time, is designed to give the com¬ 
pany a broader knowledge of the fields in which it competes. Studies 
of the hair, skin, nails, respiratory system and other elements of the 
human system pertinent to the company's broad product interests 
lead to the consistent development of new products to go first into 
test market; then, if successful, into general distribution. 

In 1968 the company brought out a new children's cough formula, 
Pertussin Wild Berry Cough Syrup, developed through Chesebrough- 
Pond's research; and two obstetrical products —Aleave Medicated 
Wipes and Medicated Spray —which are now in use in hospitals. 
Products which recently moved into test market included Pond's 
Hide 'N Go Sheer, a combined cover-up and powder make-up duo; 
and Sure Control, a women's hair grooming product. 

The research effort will be intensified in the near future with the 
construction of a research and computer center in the New York 
Metropolitan Area. It is expected that construction of this 90,000- 
square-foot facility, which will house Chesebrough-Pond's expanded 
laboratories and sophisticated computer equipment, can be com¬ 
pleted by the end of 1970. 
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Net Income 

Millions of Dollars 





Earnings and Dividends Per Share 

Dollars 


-$ 1.75 

=“”» {«ssr 

- - 1.40 



I'fll 


1959 ’60 *61 ’62 ’63 ’64 *65 ’66 ’67 1968 
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Consolidated Statement of Income 


Chesebrough-Pond’s Inc. and Subsidiaries 


Year ended December 31, 



1968 

1967 

Net sales. 

$185,833,000 

$165,725,000 

Royalties. 

2,072,000 

2,206,000 

Operating revenue. 

187,905,000 

167,931,000 

Cost of products sold. 

74,263,000 

65,954,000 

Selling, advertising and administrative expenses. 

81,438,000 

74,379,000 

Operating costs and expenses. 

155,701,000 

140,333,000 

Income from operations . 

32,204,000 

27,598,000 

Other income (expense): 

Interest income. 

735,000 

388,000 

Interest expense. 

(1,129,000) 

(829,000) 

Loss on foreign exchange. 

(133,000) 

(540,000) 

Net gain (loss) on disposal of assets (including Measurin 
in 1967). 

(31,000) 

953,000 

Miscellaneous income (expense) — net. 

(15,000) 

615,000 

New plant start-up expense. 

- 

(1,892,000) 


(573,000) 

(1,305,000) 

Income before provision for taxes on income . 

31,631,000 

26,293,000 

Provision for taxes on income (including charge equivalent to 
tax benefit relative to the Stock Purchasing Plan — $570,000 
in 1968 and $546,000 in 1967). 

15,217,000 

11,510,000 

NET INCOME . 

$ 16,414,000 

$ 14,783,000 

Earnings per share*. 

$1.56 

$1.42 


’Based on average number of shares outstanding during the year. 
See accompanying notes. 
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Consolidated Balance Sheet 


December 31, 



ASSETS 

1968 

1967 

CURRENT ASSETS: 



Cash. 

$ 8,830,000 

$ 5,634,000 

Short-term investments, at cost which approximates market 

12,113,000 

8,393,000 

Accounts receivable. 

Inventories — lower of cost (first-in, first-out) or market: 

35,519,000 

29,208,000 

Finished goods. 

14,209,000 

11,610,000 

Raw materials and work-in-process. 

17,614,000 

17,929,000 

Prepaid expenses. 

2,884,000 

2,828,000 

Total current assets. 

91,169,000 

75,602,000 

PROPERTY, PLANT AND EQUIPMENT: 



At cost. 

43,434,000 

39,118,000 

Less accumulated depreciation. 

17,662,000 

15,114,000 

Net property, plant and equipment. 

25,772,000 

24,004,000 

OTHER ASSETS, at cost. 

493,000 

392,000 

FUTURE FEDERAL TAX BENEFIT. 

701,000 

625,000 

GOODWILL AND TRADEMARKS, at cost. 

14,831,000 

8,964,000 


$132,966,000 

$109,587,000 

See accompanying notes. 
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Chesebrough-Pond’s Inc. and Subsidiaries 


LIABILITIES AND STOCKHOLDERS' EQUITY 

CURRENT LIABILITIES: 

Notes payable and foreign bank overdrafts . 

Accounts payable and accrued liabilities . 

Federal and foreign income taxes . 

Long-term obligations due within one year . 

Total current liabilities . 

LONG-TERM OBLIGATIONS . 

DEFERRED EXECUTIVE INCENTIVE COMPENSATION . . . 

STOCKHOLDERS' EQUITY: 

Preferred stock—$1.00 par value 
Authorized and unissued—1,000,000 shares . 

Common stock—$1.00 par value 
Authorized — 15,000,000 shares 

Issued -10,681 ,823 shares (1967-10,577,188) . . . 
Capital surplus . .. 

Retained earnings . 

Less 136,440 shares of treasury stock (1967—93,521), at cost 
Total stockholders' equity . 


See accompanying notes. 


December 31, 


1968 


$ 4,772,000 
20,567,000 
7,082,000 
1,225,000 
33,646,000 

19,380,000 

1,460,000 


10,682,000 

6,013,000 

65,772,000 

82,467,000 

3,987,000 

78,480,000 

$132,966,000 
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Consolidated Statements of Capital Surplus 
and Retained Earnings 


Chesebrough-Pond’s Inc. and Subsidiaries 


CAPITAL SURPLUS 


Balance at beginning of year. 

Add: 

Proceeds in excess of par value of stock 
issued under the Stock Purchasing Plan. 

Tax benefit relative to the Stock Purchasing Plan . . . . 

Less cost of exchanged treasury stock in 
excess of capital of acquired company. 

Balance at end of year. 

See accompanying notes. 


RETAINED EARNINGS 

Balance at beginning of year . 

Add: 

Retained earnings of acquired company 
as of December 31, 1967 . 

Net income . 

Dividends paid—$.86 per share ($.78 in 1967) 
Balance at end of year . 

See accompanying notes. 


Year ended December 31, 


1968 

$ 4,373,000 

1,070,000 

570,000 

6,013,000 

$ 6,013,000 


1967 

$ 3,634,000 

837,000 

546,000 

5,017,000 

644,000 
$ 4,373,000 


Year ended December 31, 



1967 

$51,572,000 


171,000 

14,783,000 

66,526,000 

8,119,000 

$58,407,000 

























































Consolidated Statement of Source 
and Application of Working Capital 


Chesebrough-Pond’s Inc. and Subsidiaries 


SOURCE 

Net income . 

Add charges to net income not involving working capital: 

Depreciation . 

Stock Purchasing Plan tax benefit . 

Deferred executive incentive compensation less related 
future tax benefit . 

Provided from operations . 

Increase in long-term obligations . 

Book value of disposed assets . 

Proceeds from stock issued under Stock Purchasing Plan 

APPLICATION 

Additions to property, plant and equipment (including 
$1,154,000 of acquired companies in 1968) .... 

Increase in other assets . 

Increase in goodwill . 

Other . 

Purchase of company's common stock . 

Dividends . 

Increase in working capital . 


See accompanying notes. 


Year ended December 31, 


1968 

$16,414,000 

2,476,000 

570,000 

116,000 

19,576,000 

6,300,000 

213,000 

1,175,000 

$27,264,000 


$ 4,457,000 
101,000 
5,867,000 
4,000 
1,776,000 
9,049,000 
6,010,000 
$27,264,000 
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Notes to Consolidated Financial Statements 


Chesebrough-Pond’s Inc. and Subsidiaries 


BASIS OF CONSOLIDATION 

The consolidated financial statements include the accounts 
of all domestic and foreign subsidiaries. 

During the year, the company purchased for cash control¬ 
ling interests in two companies in France and Monaco. The 
operations of these companies, which were not material in 
relation to the consolidated financial statements, have been 
included in the consolidated financial statements from the 
effective date of acquisition. The increase of $5,867,000 in 
goodwill and trademarks resulted from these acquisitions. 

FOREIGN OPERATIONS 

The consolidated balance sheet at December 31, 1968 in¬ 
cluded net assets of $42,611,000 for subsidiaries and branches 
in foreign countries. Property, plant, equipment, goodwill 
and trademark accounts were translated into dollars at the 
appropriate rates of exchange at dates of acquisition. All 
other assets and liabilities were translated at the approximate 
year-end rates of exchange. Operating accounts, except de¬ 
preciation, were translated at rates of exchange in effect 
during the year. 

Results of foreign operations included in the consolidated 
statement of income were as follows: 


1968 1967 

Net sales. $ 79 , 100,000 $64,544,000 

Net income. 6 , 407,000 5,311,000 


STOCK PURCHASING PLAN 

At January 1, 1968, 406,000 shares of common stock were 
reserved for issuance to certain employees under the Stock 
Purchasing Plan against which purchase elections for 288,270 
shares were outstanding at prices ranging from $7.70 to 
$13.50 per share. On May 2, 1968 the stockholders at their 
annual meeting approved the continuation of the Plan and 
an addition to the reserve of 600,000 shares. 

The Plan provides that no more than 150,000 shares can be 
subscribed for in any one year and no more than 4% thereof 
can be allocated to any one individual in any year. Employ¬ 
ees may pay for shares over a period of five years. Shares 
may not be disposed of for a period of five years from the 
date of the purchase agreement. 

During the year, employees were granted elections to pur¬ 
chase 105,570 shares at $15.43 per share (representing 
fourteen times the average earnings per share during the 
preceding five years), agreements for 2,285 shares were 
cancelled, and 104,635 shares were fully paid for and issued. 


At December 31, 1968, 901,365 shares were reserved, of 
which purchase elections for 286,920 shares were out¬ 
standing. 

Under current regulations of the United States Treasury De¬ 
partment, the company is entitled to a tax deduction for the 
difference between the purchase and market prices on the 
date of the employee's subscription or the date the five-year 
restriction period mentioned above ends, whichever is the 
lesser. An amount equivalent to the tax benefit provided by 
these regulations has been charged to income and has been 
credited to capital surplus as additional consideration re¬ 
ceived by the company for the stock sold under the Plan. 

PROPERTY, PLANT AND EQUIPMENT 


A summary of property, plant and equipment follows: 



1968 

1967 

Depreciable assets: 



Buildings. 

$ 17 , 314,000 

$16,024,000 

Machinery and equipment . . 

22 , 144,000 

19,869,000 

Leasehold improvements . . . 

1 , 049,000 

989,000 

Construction in progress . . . 

1 , 217,000 

939,000 


41 , 724,000 

37,821,000 

Less accumulated depreciation 

17 , 662,000 

15,114,000 

Net depreciable assets . . . 

24 , 062,000 

22,707,000 

Land. 

1 , 710,000 

1,297,000 

Net property, plant and 



equipment. 

$ 25 , 772,000 

$24,004,000 


Depreciation is provided primarily on accelerated methods 
(principally double-declining balance) with the exception of 
foreign subsidiaries substantially all of whose assets are depre¬ 
ciated on the straight-line method. Depreciation amounted 
to $2,476,000 in 1968 and $2,149,000 in 1967. 

LONG-TERM OBLIGATIONS 

Long-term obligations at December 31, 1968, excluding 
amounts due in 1969, were: 

5% Notes, due in equal annual installments 


through 1976 . $ 7,000,000 

Long-term lease obligation. 4,855,000 

Notes payable to banks. 7,525,000 

Total. $19,380,000 


The agreement pertaining to the 5% Notes provides that the 
company will not pay cash dividends or acquire any shares 
of its capital stock except to the extent of $5,000,000 plus 
consolidated net income (as defined) subsequent to Decem- 
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ber 31,1960, or if the consolidated net current assets would 
be reduced by such action to less than $20,000,000. At De¬ 
cember 31,1968, $37,523,000 of consolidated retained earn¬ 
ings were not restricted under these provisions. 

A long-term lease for a plant has been treated as a purchase 
for both accounting and tax purposes. An annual rental of 
approximately $400,000 is payable through 1985 to cover 
principal and interest payments on the related industrial 
development bonds. The company has an option to pur¬ 
chase the facilities at any time by funding an amount suffi¬ 
cient to retire the then outstanding debt or for a nominal 
amount after the retirement of the debt. 

On January 3,1969, Chesebrough-Pond's International Capi¬ 
tal Corporation, a wholly-owned subsidiary, sold to purchas¬ 
ers outside the United States $12,000,000 principal amount 
of 4 3 / 4 °/o debentures due December 31, 1983, convertible 
on or after November 1, 1969, into common stock (244,897 
shares) of Chesebrough-Pond's Inc. at $49 per share. The 
debentures are guaranteed as to principal and interest by 
Chesebrough-Pond's Inc. and are subject to redemption 
through annual sinking fund payments of $850,000 begin¬ 
ning December 31, 1976. The company intends to use 
$7,525,000 of the debenture proceeds to redeem the notes 
payable to banks. 


DEFERRED EXECUTIVE INCENTIVE COMPENSATION 

During 1968, $568,000 was charged to income under the 
provisions of the Executive Incentive Profit Sharing Plan. Of 
this amount, $224,000 has been deferred and converted into 
5,247 units measured by the current market value of a share 
of the company's common stock. Participants will receive, 
upon retirement, death or termination of employment, shares 
of the company's treasury stock equal to the number of 
units credited to their accounts unless the company elects 
to distribute cash equal to the market value of such shares. 
Distribution to participants in 1968 consisted of 1,181 shares 
of treasury stock and cash equivalent to 237 units. At De¬ 
cember 31,1968, there were 43,758 units credited to partici¬ 
pants under the Plan. The future federal tax benefit shown 
in the balance sheet is applicable to the deferred executive 
incentive compensation. 

RETIREMENT PLANS 

The company has various retirement plans covering the 
majority of its employees in the United States and other 
countries. The company's accounting and funding policies 
are the same. Amounts charged to income for all plans were 
$261,000 in 1968 and $279,000 in 1967. Past service costs 
have been fully funded for the principal plans. 


Report of Certified Public Accountants 


Arthur Young 6c Company 


277 PARK AVENUE 

To The Stockholders new york. n.y. 10017 

Chesebrough-Pond's Inc. 


We have examined the accompanying consolidated balance sheet of Chesebrough-Pond's Inc. and sub¬ 
sidiaries at December 31, 1968 and the related consolidated statements of income, capital surplus, 
retained earnings and source and application of working capital for the year then ended. Our examination 
was made in accordance with generally accepted auditing standards, and accordingly included such tests 
of the accounting records and such other auditing procedures as we considered necessary in the 
circumstances. 


In our opinion, the statements mentioned above present fairly the consolidated financial position of 
Chesebrough-Pond's Inc. and subsidiaries at December 31, 1968, the consolidated results of their 
operations and the source and application of their consolidated working capital for the year then ended, 
in conformity with generally accepted accounting principles applied on a basis consistent with that of 
the preceding year. 


February 20,1969 
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Ten-Year Summary: 1959-1968 (in thousands of dollars) 



1968 

1967 

OPERATIONS 




Net sales . 


$ 185,833 

$ 165,725 

Royalties . 


2,072 

2,206 

Operating costs and expenses . 


155,701 

140,333 

Income before taxes. 


31,631 

26,293 

Income taxes. 


15,217 

11,510 

Net income . 


16,414 

14,783 

Earnings per share* . 


$1.56 

$1.42 

Dividends per share . 


.86 

.78 

Pre-tax income as a per cent of net sales . 


17.0% 

15.9% 

Net income as a per cent of net sales. 


8.8% 

8.9% 

YEAR-END FINANCIAL POSITION 




Current assets . 


$ 91,169 

$ 75,602 

Property, plant and equipment (net). 


25,772 

24,004 

Total assets . . . 


132,966 

109,587 

Current liabilities . 


33,646 

24,089 

Working capital . 


57,523 

51,513 

Total liabilities . 


54,486 

38,470 

Stockholders' equity . 


78,480 

71,117 

Stockholders' equity per share . 


$7.44 

$6.78 

Return on stockholders' equity. 


23.1% 

23.5% 

Shares outstanding (excluding treasury shares). 


10,545,383 

10,483,667 

STOCK PRICE RANGE * . 


48 V2 -34 Vs 

44%-27% 

♦Based on the average number of shares outstanding during the respective 




years. Shares outstanding and all per share figures have been adjusted to 




give effect to the stock splits in I960 and 1964. 
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Chesebrough-Pond’s Inc. and Subsidiaries 


1966 

1965 

1964 

1963 

1962 

1961 

1960 

1959 

$ 157,027 

$ 142,726 

$ 125,985 

$ 116,885 

$ 114,581 

$ 107,845 

$ 80,226 

$ 75,190 

2,139 

2,098 

1,911 

1,702 

1,606 

1,629 

366 

360 

135,472 

123,446 

109,674 

100,882 

100,698 

96,110 

70,453 

67,086 

22,502 

21,077 

18,313 

17,287 

15,000 

12,740 

10,287 

8,590 

9,951 

9,689 

8,483 

9,157 

7,703 

6,358 

5,045 

4,130 

12,551 

11,388 

9,830 

8,130 

7,297 

6,382 

5,242 

4,460 

$1.21 

$1.10 

$.97 

$.81 

$.73 

$.64 

$.53 

$.47 

.70 

.62 

.50 

.42 

.35 

.30 

.29 

.27 

14.3% 

14.8% 

14.5% 

14.8% 

13.1% 

11.8% 

12.8% 

11.4% 

8.0% 

8.0% 

7.8% 

7.0% 

6.4% 

5.9% 

6.5% 

5.9% 


$ 67,956 

$ 65,809 

$ 57,767 

$ 54,104 

$ 51,621 

$ 45,863 

$ 43,128 

$ 29,905 

24,076 

22,332 

16,280 

15,351 

14,835 

14,450 

14,796 

11,042 

102,077 

96,751 

82,586 

78,154 

75,428 

69,320 

67,448 

44,435 

23,876 

22,017 

20,080 

20,904 

20,266 

17,237 

15,065 

11,053 

44,080 

43,792 

37,687 

33,200 

31,355 

28,626 

28,063 

18,852 

39,302 

38,035 

30,566 

31,341 

32,755 

30,644 

32,224 

11,446 

62,775 

58,716 

52,020 

46,813 

42,673 

38,676 

35,224 

32,989 

$6.06 

$5.65 

$5.13 

$4.64 

$4.24 

$3.86 

$3.57 

$3.41 

21.4% 

21.2% 

21.0% 

19.1% 

18.9% 

18.1% 

15.9% 

15.2% 

10,360,513 

10,383,993 

10,143,245 

10,084,638 

10,054,530 

10,016,184 

9,879,930 

9,676,065 

32-20 

29 7 /8-21V2 

22 5 /8-17V8 

20 7 /8-17V4 

20%-12 V* 

21%-14 

153/8-7% 

9V4-7V8 
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PRINCIPAL PRODUCTS 


PRODUCTS SOLD ONLY OVERSEAS 


Pond's Cold Cream 

Pond's Dry Skin Cream 

Pond's Vanishing Cream 

Pond's Moisture Cream 

Pond's Dreamflower Talc 

Pond's Dusting Powder 

Pertussin 8-Hour Cough Formula 

Pertussin Wild Berry Cough Formula 
Pertussin Medicated Vaporizer 

Q-Tips Cotton Swabs 

Q-Tips Cotton Balls 

Odorono Deodorants 

Pond's Angel Skin Lotion 

Prince Matchabelli 

Fresh-Start by Pond's 

Fragrances: 

Angel Face Make-Up 

Angel Face Medicated Make-Up 

Wind Song • Golden Autumn 

Prophecy • Beloved 

Cutex Nail Polish 

- Stradivari • Abano 

Summer Shower • Spring Fancy 

Cutex Lipstick 

Aziza Eye Make-Up 

Cutex Polish Remover 

Polyderm Skin Care Products 

Vaseline Petroleum Jelly 

Black Watch Men's Toiletries 

Vaseline Lip Balm 

Laszlo Skin Care Preparations 

Vaseline Hair Tonic 

Royall Lyme Toiletries 

Vaseline Cream Hair Tonic 

Groom & Clean Hair Groom 

Vaseline Petrolatum Gauze Dressings 

Lily White Surgical Dressings 

Faichney and Ballo Thermometers 

Apex Thermometers 

Clinical Products Hospital Supplies 


Pond's Cold Cream Soap 
Pond's Spray 'N Stay Hair Spray 
Pond's Tissues 
Vasenol Baby Products 
Lord Cheseline Men's Toiletries 

Vaseline Hair Cream 
Vaseline Shampoos 
Vaseline Bath Oil 

Hi-Lite Skin Cream 
Blue Seal Talc 

Peggy Sage 

Nail Polish and Lipsticks 

Glazo and L'Onglex 
Nail Polish and Lipsticks 

Louis Philippe Cosmetics 
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PLANT LOCATIONS—Domestic 


BRANCHES AND SUBSIDIARIES-International 


Clinton, Connecticut 
Jefferson City, Missouri 
Leesburg, Florida 
Oriskany Falls, New York 
Perth Amboy, New Jersey 
Pittsburgh, Pennsylvania 
Sherburne, New York 
Watertown, New York 


Argentina, Buenos Aires* 
Australia, Melbourne* 
Bermuda, Hamilton* 

Brazil, Sao Paulo* 

Canada, Markham* 
Colombia, Bogota 
England, London* 

France, Paris* 

Ghana, Accra 

Guatemala, Guatemala City 
Holland, Amsterdam 
Hong Kong 
India, Bombay 
Ireland, Dublin* 

Italy, Milan 
Jamaica, Kingston 
Japan, Tokyo* 

Mexico, Mexico City* 
Monaco, Monte Carlo* 

New Zealand, Auckland 
Nigeria, Apapa 
Panama, Panama City 
Peru, Lima 


Philippine Islands, Manila 
Puerto Rico, San Juan 
South Africa, Germiston* 

Southern Rhodesia, Salisbury* 

Spain, Madrid* 

Switzerland, Geneva 
Thailand, Bangkok 
Uruguay, Montevideo* 

Venezuela, Caracas* 

West Germany, Oberndorf-Am-Neckar* 
Zambia, Lusaka* 

•Overseas Plants 

In addition to maintaining plants in 19 
countries, Chesebrough-Pond's uses 
the facilities of manufacturing and 
selling representatives in 41 other 
important markets. 

Chesebrough-Pond's products are sold 
in 140 markets throughout the world. 








CHESEBROUGH-POND’S INC. 

485 Lexington Avenue, New York, N.Y. 10017 










